Michael G. Hurston
Cell: 408.497.5738 | Fax: 928.441.5738 | mgh@michaelghurston.com

Objective

To secure a position where I can establish the course of outstanding project strategies, mentor others in my field, help develop the most efficient work flow processes, and use my knowledge and experience to implement the best possible solutions for clients.

Professional Skills

	•
Adobe Creative Suite (InDesign, Illustrator, Photoshop, Acrobat)

•
Quark, AutoCAD

•
MS Office (Word, Excel, Powerpoint)
•
Zen Cart, Google Checkout

•
CMS – Wordpress and Drupal
	•
OpenX, WebIM, Adsense/Adwords, Facebook Ads, Google Analytics, Quantcast, SEO/SEM, SMF
•
Cloud Computing – facilitating instances with Amazon EC2

•
Comfortable working on multiple platforms including Linux, OS X and Windows
	•
Heavy hands on experience with HTML and CSS

•
Editing experience with PHP and Javascript

•
Light experience importing and exporting custom content from MYSQL using PHPMyAdmin


Examples of recent projects can be found on my personal website at www.michaelghurston.com as well as my professional recommendations are available online at www.linkedin.com/in/mghurston or follow my adventures at www.twitter.com/mghurston
Major Career Accomplishments
Stanford University’s Residential & Dining Enterprises (R&DE)
•
Primary role includes the migration of the R&DE group’s Housing and Conference websites from static HTML to the Drupal platform as well as creation of documentation for their users 

•
Created a workflow process that allowed for multiple role functions to be applied by category for content contributors as well as extensive use of notifications, taxonomy, permissions, custom views and scheduled content. Author Example: A Student writer would have access to create and publish to the student calendar, but only submit content for review to other categories of the site. Editor Example: Each category within the site was assigned a unique editor who would not have access to publish content to any other category but their own. Content Example: A shared user account was created to allow access to view unpublished content.
Team San Jose
•
Project managed from concept to completion the new SanJose.org (Drupal) and SJTix.com (Wordpress) 

•
Setup and facilitated initial Amazon EC2 Cloud environment for SanJose.org and took over web administrations after launch, in 2011 migrated sites to Rackspace’s cloud hosting
•
Documented existing website, server environment and created policy procedures for maintaining SanJose.org and SJTix.com
•
Created micro sites, email campaigns, online forms and additional web master duties

•
Created and distributed a company-wide Social Media Policy Guide

•
Created and facilitated company’s Facebook, Twitter and YouTube accounts

•
Edited and updated all content for new SanJose.org

•
Created unique content bi-monthly including designs, photos and articles for SanJose.org

•
Created weekly social media reports made available to all staff members – Facebook Insights, Twitalyzer

•
Created monthly marketing focused site analysis available to senior team and board of directors, Google Analytics, Quantcast

•
Created overall high level quarterly web report available to all staff members

•
Contracted and managed for the development of teamsanjose.mobi by mobile developer MobiManage
•
Contracted and managed for the creation of backlinks for SanJose.org by San Jose SEO
•
Collaborated with game developer Cryptic Studios, the Tech Museum and our Sales Managers to organize a cross promotion between the Star Trek Exhibit and the Star Trek Online video game

•
Organized a cross promotional discount between the Tech Museum’s Genghis Khan Exhibit, the Downtown Association and six of the downtown restaurants

Colliers International
•
Managed the graphic department and collaborated with marketing assistants to direct designs, procedures and branding within the Las Vegas and Reno offices as well as coordinated advertising campaigns and placement

•
Created and implemented a local and national online advertising campaign for branding and a second campaign for recruitment of brokers – 36% of page visitors applied for our office

•
Created a social media review and guide to automated displaying of broker listings via RSS feeds to Twitter, Facebook and LinkedIn among other social networking sites, such as BeBo, Hi5, Friendster, Ning and MySpace, also incorporated the use of Ping.FM

•
Worked with the Director or Marketing & Technology services supporting all Colliers Parrish Offices in California and Nevada for the research and implementation of company wide collateral pieces and events calendar

•
Developed a company SEO plan including a company Wiki page, AboutUs page and implemented Meta Tags to all of our featured property pages and re-submitted sites to search engines every quarter - first six months traffic increased by almost 300 unique visitors a month

•
Implemented a Media Policy for our local office as well as created and distributed a reporter directory book to strengthen the relationship of our offices media connections

•
Created custom marketing HTML emails, interactive PDFs, featured property websites and helped maintain various portions of the www.colliersparrish.com, www.colliersreno.com and www.lvcolliers.com websites using ASP and HTML - tracked results using Google Analytics, Alexa and Quantcast third party systems

•
Created and oversaw the design of all marketing materials for the Las Vegas and Reno offices including: quarterly newsletters, brochures and proposals for both commercial real estate property and luxury estates, as well as photo manipulation and three point color correction

•
Generated a feedback questionnaire and created a yearly and quarterly Marketing Report and Web Observations report

•
Managed a department budget at Colliers of $10 thousand and a marketing budget of $36 thousand per year in addition to smaller budgets for Client’s Google Adwords and Facebook Ad campaigns (in 2007 and 2008 the budget was $80 thousand)

•
Designed from concept to production the Vegas Quarterly Report, later renamed the Las Vegas Quarterly, a quarterly combining of our Las Vegas Colliers market reports with additional articles and graphs from guest researchers and economic analysts

•
Coordinated with various outside printing and mail distribution companies for obtaining the best price and service for our direct marketing distribution

Morbidgames Publishing
•
Hired and worked with various writers, editors and artists to publish RPG supplements as well as wrote, designed and produced the Ave Molech campaign setting by Morbidgames – over 1,000 downloads in 2008 and the 2007 www.rpg-awards.com runner up for best supplement

•
Created and maintain the www.morbidgames.com website, blog, wiki, social site pages and forums using Wordpress and SMF, also worked with Zen Cart and Google Checkout for ecommerce solutions –products are carried on 7 online retail distributors, including Amazon and Barnes & Noble. The current www.twitter.com/mgemporium shop has over 2,900 followers as of EOY 2010

Employment History
3/11-Present
Webmaster, Stanford University’s Residential & Dining Enterprises (R&DE) from AT-Tech
1/11-Present
Director of Creative Services, NugoUgo

9/10-Present
Writer, Examiner.com (San Jose)

12/09-3/11
Overlord of Content Development / Online Content producer, Team San Jose

10/06-12/09
Creative Director / Writer, Morbidgames Publishing
10/09-1/10
Marketing & Social Media Consultant, Coldwell Banker Platinum
04/01-10/09
Graphics Department Manager, Colliers International
05/07-10/09
Committee Member, Links for Life Foundation

5/09-10/09
Webmaster / Web Designer, Nevada Community Learning Center

04/09-10/09
Webmaster / Web Designer, Las Vegas CRE News Blog

4/09-9/09
Web Designer, Braintunes

6/03-07/03
Front-End Web Designer, Reptilian Systems - Division of Mighty Micro

2/99-4/01
Technology Specialist / Supervisor, Kinko’s Copies

6/97-1/99
Upgrade Center, CompUSA

Current & Former Associations

DMAI Technology Committee – Content Distribution http://www.destinationmarketing.org - 2010

Formerly a member of Las Vegas Interactive Marketing Association – www.lvima.com - 2009

Formerly a member of American Institute of Graphic Arts – www.aiga.com - 2006

Formerly a member of Graphic Artists Guild – www.graphicartistsguild.org - 2006

Certification & Education

2008
CompuMaster Photoshop Certified – 3-Point Color Correction and LAB Color emphasis

2003
AutoCad Level 1 Certified

1999
Kinkos – Pre-Press Color Training & Time Management for AMT’s
(Assistant Manager in Training) 

1999
West Valley Junior College, Saratoga, CA

1998
CompTia A+ Certified

1997
Valley Christian High School, San Jose, CA

References available upon request.
