Michael G. Hurston
Cell: 408.497.5738 | Fax: 928.441.5738 | mgh@michaelghurston.com
Objective

To secure a Director position where I can establish the course of outstanding design and marketing strategies, mentor others in my field, help clients understand the creative process, and use my technical knowledge and experience to implement the best possible solutions.

Professional Skills

As a creative manager for both print and web related tasks, I am skilled in a number of design software applications under both Windows and OS X as well as have extensive marketing and advertising experience. My program knowledge consists of InDesign, Illustrator, ImageReady, Photoshop, Dreamweaver, Quark Xpress, AutoCAD Lt. and HTML coding. In addition, I also have a working knowledge of Flash, Excel, Word, PowerPoint as well as ASP, PHP and JavaScript coding. I also have some light experience with Linux using Gnome and KDE GUI’s along with Open Source software such as The Gimp and Open Office.

My early technical background and hands-on approach to problem solving has also been of great benefit when having to troubleshoot networking problems, printer issues, as well as computer hardware and software complications. I have also worked with proxies, torrents, FTP servers and clients, Webex, VPN and am able to quickly learn any internal proprietary systems that may be in place within a company’s intranet.

Examples of my recent design, marketing and advertising work can be found on my website at www.michaelghurston.com as well as my professional recommendations are available online at www.linkedin.com/in/mghurston or you can follow my adventures at www.twitter.com/mghurston 

Career Experience

Team San Jose
12/09 – Present

Online Content Producer

· Drive online e-marketing strategies and planning

· Collaborate with sales and marketing to create online strategies

· Monitor industry trends and best practices to ensure sanjose.org maintains industry leadership

· Prepare and present online marketing plans to management team members

· Take projects from concepts to completion

· Drive design and implementation of company social media platforms

· Lead content development strategy for sanjose.org website

· Lead editor of website CMS

· Primary social media and web content producer

· Design and execute email and social media marketing campaigns

· Analyze and evaluate website and social media campaign traffic and performance

· Develop and maintain joint online strategies with partner organizations

Colliers International
4/01 – 10/09

Graphics Department Manager

•
Managed the graphic department and collaborated with marketing assistants to direct designs, procedures and branding within the Las Vegas and Reno offices as well as coordinated advertising campaigns and placement

•
Created and implemented a local and national online advertising campaign for branding and a second campaign for recruitment of brokers – 36% of page visitors applied for our office

•
Created a social media review and guide to automated displaying of broker listings via RSS feeds to Twitter, Facebook and LinkedIn among other social networking sites, such as BeBo, Hi5, Friendster, Ning and MySpace, also incorporated the use of Ping.FM

•
Worked with the Director or Marketing & Technology services supporting all Colliers Parrish Offices in California and Nevada for the research and implementation of company wide collateral pieces and events calendar

•
Developed a company SEO plan including a company Wiki page, AboutUs page and implemented Meta Tags to all of our featured property pages and re-submitted sites to search engines every quarter - first six months traffic increased by almost 300 unique visitors a month

•
Implemented a Media Policy for our local office as well as created and distributed a reporter directory book to strengthen the relationship of our offices media connections

•
Created custom marketing HTML emails, interactive PDFs, featured property websites and helped maintain various portions of the www.colliersparrish.com, www.colliersreno.com and www.lvcolliers.com websites using ASP and HTML - tracked results using Google Analytics, Alexa and Quantcast third party systems

•
Created and oversaw the design of all marketing materials for the Las Vegas and Reno offices including: quarterly newsletters, brochures and proposals for both commercial real estate property and luxury estates, as well as photo manipulation and three point color correction

•
Generated a feedback questionnaire and created a yearly and quarterly Marketing Report and Web Observations report

•
Managed a department budget at Colliers of $10 thousand and a marketing budget of $36 thousand per year in addition to smaller budgets for Client’s Google Adwords and Facebook Ad campaigns (in 2007 and 2008 the budget was $80 thousand)

•
Designed from concept to production the Vegas Quarterly Report, later renamed the Las Vegas Quarterly, a quarterly combining of our Las Vegas Colliers market reports with additional articles and graphs from guest researchers and economic analysts

•
Coordinated with various outside printing and mail distribution companies for obtaining the best price and service for our direct marketing distribution

Kinko's Copies
2/99 – 4/01

Technology Specialist / Supervisor

•
Duties included complex design for small and large business clients 

•
Minor photo correction, as well as logo creation with Illustrator, and Photoshop

•
Issued performance appraisal of coworkers every six months, training of new coworkers, and corporate design jobs

•
Worked with various outside printing and distribution companies

•
Handled complex order taking customer service, assisting people in a lab environment, and brochure/flyer design work with Pagemaker and Quark Xpress

Freelance & Independent Experience

Coldwell Banker Platinum Group
10/06 – 1/10
Marketing & Social Media Consultant

•
Contracted to help develop and facilitate individual broker websites, featured property listings pages, as well as, Twitter, Facebook and Linkedin Profiles

Morbidgames Publishing
10/06 – 12/09
Creative Director 

•
Hired and worked with various writers, editors and artists to publish RPG supplements as well as wrote, designed and produced the Ave Molech campaign setting by Morbidgames – over 1,000 downloads in 2008 and the 2007 www.rpg-awards.com runner up for best supplement

•
Created and maintain the www.morbidgames.com website, blog, wiki, social site pages and forums using PHP and HTML, also worked with Zen Cart and Google Checkout for ecommerce solutions –products are carried on 7 online retail distributors, including Amazon and Barnes & Noble. The current www.twitter.com/mgemporium shop has over 1,000 followers as of Sept. 2009

Las Vegas CRE News
4/09 – 10/09

Web Designer / Webmaster

• 
Wrote marketing content for the Las Vegas CRE News Blog, a lead generation tool originally used to present members of our office as industry leaders providing market insight and advice. Articles were regularly submitted to social bookmarking sites such as Delicious, StumbleUpon, & Digg. The current www.twitter.com/lvcrenews has over 700 followers as of Sept. 2009

Nevada Community Learning Center, NCLC Inc.
5/09 – 10/09

Web Designer / Webmaster

•
Created the website for www.nclcinc.com utilizing a Wordpress backend. In addition, set up an automated feed to their Twitter profile as well as incorporated various plugins to the site allowing for the display of their Flickr images on the site.

Braintunes
4/09 – 10/09

Web Designer / Webmaster

•
Created the initial website for www.braintunes.com utilizing a Wordpress backend, however, the site was later changed to a more basic configuration of HTML and PHP. Incorporated Google Checkout into the site for the sale and distribution of their MP3 product.

Links for Life Foundation
5/07 – 10/09

Committee Member

•
Planned and created all materials used in the 2008 & 2009 Links For Life Foundation annual golf tournament as well as facilitated the Las Vegas foundations website www.linksforlifefoundation.org

Reptilian Systems – A Division of Mighty Micro
6/03 – 07/03

Front-end Web Designer (1 Month Contract)

•
Designed and developed gaming system website, created artwork, touch up work in Photoshop with supplied images, created all code in HTML and ASP

•
Designed Logo’s, business cards, letterhead, edited the reseller and distributor contract forms, created flyers and marketing material for both print and email

Current & Former Associations

Currently a member of Las Vegas Interactive Marketing Association – www.lvima.com

Formerly a member of American Institute of Graphic Arts – www.aiga.com - 2006

Formerly a member of Graphic Artists Guild – www.graphicartistsguild.org - 2006

Certification & Education

2008
CompuMaster Photoshop Certified – 3-Point Color Correction and LAB Color emphasis

2003
AutoCad Level 1 Certified

1999
Kinkos – Pre-Press Color Training & Time Management for AMT’s
(Assistant Manager in Training) 

1999
West Valley Junior College, Saratoga, CA

1998
CompTia A+ Certified

1997
Valley Christian High School, San Jose, CA

References available upon request.
