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The Las Vegas office has always had a strong relationship with many of the
local publications, including In Business, Nevada Business Journal, Review
Journal, Red Report, Western Regional and the Business Press.

Due to significant budget restraints this year we decided to pick Greenspun
Media as our main outlet for print advertising. Greenspun Media Group is
currently the owner and distributor of most publications within Southern
Nevada. They currently produce In Business, Las Vegas Weekly, Las Vegas
Home & Design, Las Vegas Magazine (LVM), and many others.

In addition to their print publications they also own and operate many
of the local business news websites and niche media outlets in Southern
Nevada including RecruitingNevada.com, 702.TV, LasVegasSun.com and
more.

While Greenspun Media was where we placed the bulk of our budget, we
still included placements in other print publications such as the North Las
Vegas, Las Vegas and Henderson Chamber of Commerce publications.

For our online ads we chose the Las Vegas Sun website and PropertyLine.

During the year, as always, brokers and their clients were free to pay out
of pocket for any specific publication ads. Those included, the Wall Street
Journal, the New York Times, Nevada Business Journal and others.

While our PR firm MassMedia handled much of the price negotiations and
the actual buys, the campaign placement, concepts, designs and photos
were all done in-house (with exception to the Las Vegas Strip Aerial and
Corporate Stock Art).

When it was first decided that we would launch a focused branding campaign
in October of 2008, we began with researching what we liked about our
past ads and what messages we would like to convey. The next step was to
take a look at what our competitors had done and were doing to avoid any
similarities. It was after this that we began to draft the language and look
of the ads and ultimately the placements.

The following are a few of the ads we ran throughout this year.



Las Vegas is proud to support Big Brothers and Big Sisters of Nevada which helps children reach their

I through professionally supported one-to-one relationships. Since 1973 the organization has been matching
children with positive adult and older teen role models and is one of more than 500 agencies that have mentored
children for over 100 years.
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The above are a few of the ads from 2007 and 2008 that we liked the look
and or message of. Ultimately, we wanted to do something that conveyed
the same idea, but had a unique and fresh look.
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The primary message we wanted to get across in our branding campaign
was that we were not simply a business offering services, but rather people
servicing our clients. The concept of the ads was to show the “faces behind
the divisions”. The distribution for this was In Business Magazine, one of
the most popular business magazines in Southern Nevada. 4 of the é ads
are shown above - REMS was ran twice.
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We chose the North Las Vegas, Las Vegas and Henderson Chamber of
Commerce publications to target a very set demographic. We tailored each
of the ads to their specific areas, Speedway & Aliante (North), Downtown
and Strip (Vegas) and Green Valley Ranch & Horizon Ridge (Henderson). 2
of each of the 3 ads are shown above.
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The Las Vegas Sun was the news site we chose to advertise our website
on. All ad banners were created in either flash or animated gif formats and
also appeared in the e-newsletters (e-bizclick) sent out monthly. The links
directed viewers to our featured property page. 3 of the 5 types of ads are
shown above.
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WE'RE MOVING FORWARD
AREYOU COMING!?

Consecutive Print Ads

Grow your career on a strong

foundation for success.

Dedicated. Strength.
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[ Since 1974, Colliers has built its

reputation as a commercial real

estate brokerage that services its

clients and supports its people.

Today, our strong foundation is

allowing us to grow our staff with
talented people.

Visit www.lvcolliers.com/recruit
to learn more about career growth
opportunities at Colliers Las Vegas.

Online Ad

WE’RE MOVING FORWARD

AREYOU COMING?

COLLIERS

INTERNATIONAL

www.lvcolliers.com/recruit

For our recruitment campaign we were able to negotiate for 3 consecutive
pages of ad space. This allowed us to place consecutive ads showing growth
and work as a teaser within the publication. VWe again chose In Business to
place our ads in. All ads are shown.

The online version of the ad linked to our recruitment page and was
included in the PropertyLine e-newsletters. All ads are shown.



